To Zwpateio «AIAZOMA» oxeblalel éva peyaho épyo O.X.E. yla Tn xwpa pag, thv «Tpthoyia
¢ Attiknic: EAevoiva — ASnva - Aavpio».H «Tplloyia» sival pio toxupn kol mpwtdtumn
adrynon mou ¢wrtilel TN oUVOETN KAl TNV TOAUETIMESN TMPAYUATIKOTNTO TNG KAQOLKAG
ABrvag. Baolkdg afovag Tou mpoypdppatog Ba eival o oxeSLoopOg Kal n UAoToinon ULag
TIOALTLOTIKAG Sladpopng mou Ba amokaBlotd tn ouvdeon Tou €ixe n TOAN TG apxaiag ABrvog
ME TOo lepd TG ARuntpag otnv EAeuciva, to Aauplo Kat Ta opuxeia apylpou, KabBwg Kot UE To
eTtivelod tng, tov Metpatd.

JKOTOG Tou Zwpateiou «AIAZOMA» elval va poeTollaoTel, e T cUMPOAN Tou, éva wpPLUo
£€pyo yla évtaén oto véo EXNA 2021-2027 — Enyelpnotoko MNpoypappo ATTIKH 2021-2027 wg
po OAokAnpwpévn Xwpikn Emévduon. MNa 1o oxeSlaopo Tou mMapandvw MPoypAUUOTOS TO
Swuateio «AIAZOMA» é€xel n6n avabéoel OAeC TIG amAlTOUMEVEG HeAETeC (masterplan tng
Sadpoung, Wnoiokn Xtpatnylkn yia tov MoAwtlopd, Itpatnyko oxedlaopd marketing,
Juykowwviakn Melétn  Awdpoung, TMapox TEXVIKWV Umnpeowwv). lMeplocotepeg
TAnpodopleg yLa To MPOYpAUUA UopEite va deite dw.

e ouvéxela Tou Itpatnylkol Ixediou Marketing tou TPOYPAUUOTOCTO JWUOTEIO HOC

npoxwpnoe tn Asutépa 17 lavouapiou 2022 otnv mpoknpuén tou Stebvouc Snuoupyikou

SlaywviouoU yla TNV EKTOVNON TNC ELKAOTIKAG TAUTOTNTAC TNG Stadpounc. To oXeTIKO UALKO

dnuoolevBnke otnv otooeAida tou Alalwpartog kal ival dtabgoipo edw.
O unoPndlog avadoyog kaAeital va avamntiet Tpia (3) napadotéa:

1. TIAPAAOTEO 1 (Tovpotikd Aoydétvoma), T0 omoio Oo mpémer va
napadodeipéypt ™ ANEN Tov dywvicpov, dnAaon uéypt kor v IHopackev
15 Ampidiov 2022,0m6TE CUUTANPOVETOL 1 Ol0pial TNG TOPATUCTC TOV EXOVUE
dmoet.

2. ITAPAAOTEO 2 (Ewootikég epapUoYEG TG TOVPIOTIKNG TAVTOTNTO), TO 0010
Bo mpémer va moapadobel £mg kot 00O PNVECATO TNV OVOKOIVOON TV

OTOTEAECUAT®V TOV Aly®OVIGUOD GTOVG GUUUETEXOVTEC.

3. TTAPAAOTEO 3 (Exkmévnon eyyepdiov yio tnv TOVPIOTIKY TAVTOTNTO-
branding manual), to omoio Oa mpénetl va mapadobel £o¢ kogva unva petd v
naparofr] Tov Topadotéov 2 and v [eprpépeta ATTikng.

O Slaywviopog mou mpoknpUooeL To wuateio adopd povo oto Mapadotéo 1, yla To omnoio

Ba xopnynoet tpia BpaPeia 5.000, 3.000 kat 2.000 € otig mpotdocelg mou Ba AdBouv katd
oelpa tnv uPnAotepn Babuoioyia. Ev cuvexela, o umoPndlog avadoxoc, mou Ba umoPaiel
TNV nmpotacn He tnv uPnAotepn Babuoloyia, Ba mpémel va kAnBel amd tnv Mepidpépeia
AttikAg va ulomotiosl to Mapadotéo 2 kal to Mapadotéo 3 oto mAaiolo ameuBeiag
avaBeong, cuudwva Le TNV Kelpevn vopobeoia.


https://diazoma.gr/cultural-routes/%ce%b7-%cf%84%cf%81%ce%b9%ce%bb%ce%bf%ce%b3%ce%af%ce%b1-%cf%84%ce%b7%cf%82-%ce%b1%ce%b8%ce%ae%ce%bd%ce%b1%cf%82-%ce%b5%ce%bb%ce%b5%cf%85%cf%83%ce%af%ce%bd%ce%b1-%ce%b1%ce%b8%ce%ae%ce%bd/
https://diazoma.gr/routes-history/%cf%84%cf%81%ce%b9%ce%bb%ce%bf%ce%b3%ce%af%ce%b1-%ce%b1%ce%b8%ce%ae%ce%bd%ce%b1%cf%82/nea-paratasi-tis-prosklisis-simetoxis-se-diathni-dimiourgiko-diagonismo-gia-tin-eikastiki-touristiki-taftotita-cultural-destination-brand-tia-politistikis-diadromis-trilogia-tia-attikis/

To mAAPeG Kelpevo tng MPOokAnong tou Alalwpatog, Tou TepAapBavel meplypadrn Tou
TPOTOU UAOTIOLNONG TOU SLOYWVIOUOU, OVOAUTIKA Tieplypadr Twv MAPASOTEWV KAl YEVIKA
TWV AMOLTHOEWV TOU £pyou, Unopeite va Bpeite ebw.

Ta napadotéa Ba unofarlovial NAEKTPOVIKA OTN YpapUoTela Tou Iwpateiou «AIAZQMAY,
otnv nAektpovikn SlevBuvon: info@diazoma.gr. To oxetikdo e-mail Ba avaypddel wg
O<pa: pdtacn tov / Nt ....... yia 1o Aiedvi) Slaywvioud yla TNV ELKAOTIKH TOUPLOTIKA
tautétnra  (destination brand) tn¢ MoAwtiotiknc Awadpounc «Tpidoyia tn¢ Atuikng:
EAcugiva-Adnva-Aauvpio».



https://diazoma.gr/site-assets/%CE%A0%CF%81%CE%BF%CE%B4%CE%B9%CE%B1%CE%B3%CF%81%CE%B1%CF%86%CE%AD%CF%82_Branding-%CE%A4%CF%81%CE%B9%CE%BB%CE%BF%CE%B3%CE%AF%CE%B1%CF%82-1.pdf
mailto:info@diazoma.gr

